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[bookmark: _Hlk113369546][bookmark: _Hlk81849140]ROLLS-ROYCE IN SAINT-TROPEZ: A SUMMER AT 
THE RIVIERA’S MOST DISTINGUISHED ADDRESSES

Monday 28 July 2025, Saint-Tropez, France		 	EMBARGO TO 13:00 BST
· Clients welcomed to the French Riviera’s most celebrated addresses from 28 July to 3 August, including La Réserve Ramatuelle and Althoff Villa Belrose
· Collection of Bespoke motor cars and several soirées curated for clients visiting Saint-Tropez
· Reflects Rolls-Royce’s strategy to remain present in the world’s most rarefied locations

“Our summer programme in Saint-Tropez is a considered extension of our wider philosophy – to ensure our clients are never without the community, hospitality and access that Rolls-Royce provides, wherever they are in the world. Through this series of elegant engagements, set in some of the Riviera’s most sought-after addresses, Rolls-Royce affirms its role as both a curator of exceptional motor cars and a meaningful part of our clients’ lives.”
Boris Weletzky, Regional Director, United Kingdom, Europe and Central Asia, Rolls-Royce Motor Cars

From 28 July to 3 August, Rolls-Royce Motor Cars returns to the French Riviera with a series of client experiences in Saint-Tropez. The marque will host private appointments, curated drive opportunities, and private gatherings in a number of landmark destinations, including La Réserve and Althoff Villa Belrose.
Each location brings its own expression of Riviera refinement. Hidden among pine groves and rocky coves, La Réserve pairs modernist minimalist architecture with extraordinary seclusion, offering a spectacular sea view. Althoff Villa Belrose, with its cascading terraces and panoramic views, evokes the relaxed grandeur of a private Mediterranean estate.
These destinations directly reflect the tastes and habits of Rolls-Royce clients, shaped by insights into where they choose to spend their summers. These are the places that inspire them, host them, and feel like home. The brand’s presence in each location is a natural extension of that understanding, offering opportunities to connect in the environments they already love.
From these venues, guests are invited to explore Rolls-Royce’s full contemporary product portfolio via 12 Bespoke motor cars on the sweeping corniches that the region is famed for. These coastal roads were once favoured by Sir Henry Royce, who refined early motor cars from his winter home in nearby Le Canadel – lending quiet continuity to today’s Riviera experience.
A discreet hospitality space is reserved for client meetings and gatherings at each address, while an exclusive Rolls-Royce moment at the famed Nikki Beach – long associated with the lively spirit of Saint-Tropez – will channel the joie de vivre that draws many of the marque’s clients to the Côte d’Azur during the summer.
Rolls-Royce’s Saint-Tropez programme also includes a series of private soirées and hosted dinners, allowing clients to celebrate shared passions, regional character, and the quietly assured glamour that defines Rolls-Royce.
Clients can confirm their attendance and make further arrangements via the marque’s private members’ app, Whispers.

- ENDS -



FURTHER INFORMATION
[bookmark: _Hlk176770922]You can find all our press releases and press kits, as well as a wide selection of high resolution, downloadable photographs and video footage at our media website, PressClub.
You can also follow the marque on social media: LinkedIn; YouTube; Instagram; and Facebook.
[bookmark: _Hlk176770944]
EDITORS’ NOTES
Rolls-Royce Motor Cars is a true luxury house, creating the world’s most recognised, revered and desirable handcrafted Bespoke products for its international clientele.
There are over 2,500 people working at the Home of Rolls-Royce at Goodwood, West Sussex. This comprises both its global headquarters and Centre of Luxury Manufacturing Excellence – the only place in the world where Rolls-Royce motor cars are designed, engineered and meticulously built by hand. An independent study by the London School of Economics & Political Science confirms that since the company first launched at Goodwood in 2003, it has contributed more than £4 billion to the UK economy and adds more than £500 million in economic value every year.
Rolls-Royce Motor Cars is a wholly owned subsidiary of the BMW Group and is a completely separate, unrelated company from Rolls-Royce plc, the manufacturer of aircraft engines and propulsion systems.



CONTACTS | GOODWOOD
	Director of Global Communications 
Emma Begley: +44 (0)1243 384060 Email
	Head of Corporate Relations
Andrew Ball: +44 (0)7815 244064 Email


	Head of Global Luxury and Corporate Communications
Marius Tegneby: +44 (0)7815 246106 Email

	Sustainability and Corporate Communications Manager
Luke Strudwick: +44 (0)7815 245918 Email


	Head of Global Product Communications
Georgina Cox: +44 (0)7815 370878 Email
	Global Bespoke Communications
Malika Abdullaeva:
+49 151 6019 7646 Email

	
	

	
	


CONTACTS | GLOBAL
	The Americas
Gerry Spahn: +1 201 930 8308 Email

	Asia Pacific (South) and India
Juliana Tan: +65 9695 3840 Email

	Central/Eastern Europe and Central Asia
Frank Tiemann: +49 160 9697 5807 Email

	Central and Western Europe 
Ruth Hilse: +49 89 382 60064 Email

	China
Ou Sun: +86 186 0059 0675 Email

	Japan and Korea 
Yuki Imamura: +81 90 5216 1957 Email

	Middle East and Africa
Haya Shanata: +971 56 171 7883 Email

	United Kingdom and Ireland
Isabel Matthews: +44 (0)7815 245127 Email
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