[image: ]
ROLLS-ROYCE  |  MEDIA INFORMATION 
THE SPIRIT OF ECSTASY:
A CONSTANT PRESENCE SINCE 1911

March 2026, Goodwood, West Sussex
One of the most famous, instantly recognisable emblems associated with the marque
Design first registered as the ‘official’ Rolls-Royce mascot in 1911
Origins and inspiration still a matter of conjecture, centred around two main theories
Private Collections have been inspired by and have featured unique incarnations of the Spirit of Ecstasy during the contemporary Goodwood era
‘The Whisper’ and other Spirit of Ecstasy figurines are on permanent display at the National Motor Museum, Beaulieu

INTRODUCTION
This press kit provides an overview of the Spirit of Ecstasy – the enduring emblem of Rolls-Royce Motor Cars since 1911. It traces her origins, evolution and continuing relevance within the marque’s cultural and creative narrative. For information about Phantom, Ghost, Cullinan and Spectre – including Extended and Black Badge variants – and the materials and techniques used in their manufacture, please refer to the specific product press kits.




MORE THAN A FIGUREHEAD
The Spirit of Ecstasy mascot has a unique place at the heart of Rolls-Royce. Her origins are the stuff of legend and myth as well as recorded fact, with some details still veiled in mystery and intrigue. She is widely recognised, respected and admired, with a poise and grace that have secured her enduring recognition. To clients and enthusiasts around the world, she personifies ambition, achievement, excellence and success, just as she has since she first took her place on the prow of a Rolls-Royce motor car more than a century ago.
Like Rolls-Royce and its products, the Spirit of Ecstasy has changed over time. At various points in her long life, she has adopted different stances, sometimes stood slightly taller or shorter, and allowed the wind to sculpt her flowing garments in subtly altered forms. Yet she is also truly ageless: today, she more closely resembles the original drawings made in 1911 by her creator, the illustrator and sculptor Charles Sykes, than she has ever done.
For Rolls-Royce, she is far more than a mascot or symbol. She provides a tangible connection to the company’s heritage through her richly layered story, involving many of the foundational characters in Rolls-Royce’s own history, including the company’s first managing director, Claude Johnson. She inspires greatness; every motor car handmade at Goodwood has to be worthy of her presence.
Perhaps most of all, since, she is believed to be based on the vivacious, assertive and complex Eleanor Thornton, serving as a reminder of the essential human dimension to what Rolls-Royce is and does. Every Rolls-Royce motor car is created by hand for an individual customer; a reflection of their unique personality, and the realisation of their dreams, desires and vision.

ORIGINS OF AN ICON
Today, the ability to commission highly individualised Bespoke details for their motor car remains central to the marque’s relationship with its clients. But in fact, this merely continues a desire for personalisation that emerged in the marque’s very earliest days.
By 1910, just six years after the marque’s formation, it was already an established custom among owners to decorate their radiator grilles with specially commissioned mascots. To the chagrin of General Managing Director, Claude Johnson, these were often in the form of cartoonish animals or comical characters. He therefore decided to create an ‘official’ mascot that would protect the company’s products from what he decried as these ‘unsightly’ additions.
Among Johnson’s wide social circle was the motoring pioneer Lord Montagu of Beaulieu. As founder and editor of The Car Illustrated magazine, his lordship employed an illustrator, Charles Sykes, many of whose wonderful designs for advertisements and magazine covers are conserved at London’s world-famous Victoria and Albert Museum (the V&A).
Sykes was also an accomplished sculptor. Around that time – the precise date remains a mystery – Sykes had produced a mascot for Lord Montagu’s Rolls-Royce Silver Ghost: an aluminium statuette of a young woman in fluttering robes, which he named ‘The Whisper’. This original piece, together with other Spirit of Ecstasy figurines, is now on permanent display at the National Motor Museum, Beaulieu.
Impressed and inspired, Johnson asked Sykes to create a new mascot for Rolls-Royce. In one version of the story, upon receiving Johnson’s commission, Sykes subtly reinterpreted ‘The Whisper’ to create what became known as the Spirit of Ecstasy. An alternative view is that on a trip to Paris, Johnson had been impressed by the artistry of the Grecian marble statue of The Winged Victory of Samothrace, Goddess of Victory, sculpted in 190BC and exhibited in the Palais du Louvre since 1883. Some authorities have suggested that it was from this ancient Hellenic masterpiece that Johnson asked Sykes to draw his inspiration.
The Spirit of Ecstasy’s final form lends credence to both theories. She appears as an ethereal young woman leaning forward eagerly, her arms stretched back behind her, with flowing robes appearing to give her wings. Her serene expression offers no clues to the mysteries that still surround her.



WHERE MYTH MEETS REALITY
One of the most enduring of those mysteries was whether the Spirit of Ecstasy was in fact modelled on a real person. It was long suspected, and has now been confirmed, that Sykes’ inspiration for ‘The Whisper’ was a young woman named Eleanor Thornton, who played a crucial, complex and somewhat controversial role in the Rolls-Royce origin story.
Born in 1880, little is known of her early life. She first appears in the early 20th century as assistant to Claude Johnson, then in his pre-Rolls-Royce incarnation as General Secretary of the Automobile Club of Great Britain & Ireland (later the Royal Automobile Club, or RAC). During this time, she rented rooms in an artists’ colony in Chelsea, where she acted as an out-of-hours life model for her fellow residents, one of whom was Charles Sykes. She became his favourite muse and posed for him on many occasions over the years that followed.
Their stories became even more closely entwined when Johnson introduced Thornton to his motoring comrade, and Sykes’ boss, Lord Montagu, who was instantly captivated by her vivacity, confidence and beauty. Bonds of friendship notwithstanding, Montagu promptly poached her as his own assistant, and almost immediately, they embarked on a long, heartfelt love affair.
It was while Sykes and Thornton were working together for Montagu at The Car Illustrated magazine that Sykes produced ‘The Whisper’. Whether the mascot was a token of appreciation from Sykes to his friend and employer, or made at Thornton’s instigation as a gift for her lover, is where the mystery lingers. Whatever the truth, Montagu displayed it on every Rolls-Royce motor car he owned until his death in 1929. It was, perhaps, the only way he could acknowledge his sincere and enduring love for Eleanor, who died in 1915, and which, owing to its potential for scandal, had always remained a closely guarded secret.

THE MARK OF EXCELLENCE
The design was registered as the company’s intellectual property in 1911 and became both a defining feature of the Rolls-Royce brand and one of the most famous and recognisable emblems in the world. In 1920, the Spirit of Ecstasy was entered into L’Auto’s ‘Concours des Bouchons de Radiateurs’ at the Paris Salon – a contest to identify the finest motor car mascot of its day. Charles Sykes was awarded Premier Prix, the gold medal. This recognition helped solidify the sculpture’s reputation in the early years of automotive culture and elevated both the artist and the emerging icon internationally.
Even then, however, she was not immediately or universally accepted. In the 1970s, some countries attempted to ban mascots on safety grounds. In Switzerland, for example, customers weren’t allowed to display her at all, and on receiving their motor cars found her placed in the glove compartment. Rolls-Royce’s typically elegant and ingenious solution was to mount the mascot on a spring-loaded base, allowing her to sink into the radiator out of harm’s way at the merest touch. This retraction mechanism has evolved into a smooth, graceful movement known as ‘the rise’ and is a feature on every Rolls-Royce motor car hand-built at Goodwood.
As the marque’s most important and recognisable emblem, the Spirit of Ecstasy is offered to patrons in carefully selected finishes: solid silver, 24-carat gold-plated and black carbon fibre.

SPIRIT OF INNOVATION
As they were in the beginning, the Spirit of Ecstasy figurine is made by ‘lost wax casting’, a practice that dates back over 5,000 years. Amazingly, Charles Sykes himself, assisted by his daughter Josephine, personally cast, inscribed and finished the Spirit of Ecstasy mascots right up until 1939.
In preparation for the launch of Phantom VII in 2003, Rolls-Royce Motor Cars rejuvenated the Spirit of Ecstasy by introducing the modern investment casting process.
The first step was to digitally ‘map’ the original Spirit of Ecstasy, manipulating and enhancing individual details to create a perfect three-dimensional computerised image. To ensure even the finest details were precisely replicated, the injection mould was formed by skilled craftsmen using cutters measuring just 0.2 mm in size. This cast tool was used to produce a highly accurate wax model of the figurine, which was then coated in ceramic. After this coating had dried, the wax was melted away, leaving a perfect mould from which the new cast would be taken.
Each figurine is made by filling the mould with molten stainless steel, at a temperature of 1,600°C. Once the steel has cooled, the mould is opened to reveal the Spirit of Ecstasy in its finished form. The final transformation takes place in the Finishing Department, using a process called peening. The casting is blasted by millions of stainless-steel balls, just 0.04 mm in diameter, which help to polish the surface without being abrasive. After machining, a final mirror polish and stringent quality assurance checks, the completed figurine takes her rightful place above the iconic Rolls-Royce grille.

LOOKING INTO THE FUTURE
In 2020, as part of a wider update of the Rolls-Royce Motor Cars brand identity, a new abstract graphic element informed by the Spirit of Ecstasy was developed. Known as ‘The Expression’, this two-dimensional interpretation encapsulates the qualities of the Spirit of Ecstasy in a contemporary visual form for use across the marque’s corporate identity and reflects the company’s vision as a modern House of Luxury.
Rolls-Royce reimagined its iconic Spirit of Ecstasy figurine in 2022, to grace the bonnet of its first all-electric motor car, Spectre, 111 years to the day since the Spirit of Ecstasy was first registered as intellectual property of Rolls-Royce on 6 February 1911.
The figurine was remodelled to feature a lower, more dynamic stance that brought her much closer to the drawings made by her original creator, Charles Sykes, in the early years of the 20th century.
This version of the Spirit of Ecstasy stands 8.27cm tall, compared to the previous 9.5cm. Her robes, which flow behind her in the slipstream – often but erroneously characterised as ‘wings’ – are subtly reshaped to make them more aerodynamic and realistic. Rather than standing with her feet together and tilting at the waist, she is braced for the wind, one leg forward, body tucked low, her eyes focused eagerly ahead. These changes have both practical and stylistic benefits, contributing to Spectre’s remarkable performance as the most aerodynamic Rolls-Royce ever created, with a drag coefficient of just 0.25 cd.

CELEBRATING IN STYLE
In the modern era, Rolls-Royce Motor Cars has celebrated landmarks in both its own history and that of the Spirit of Ecstasy through Private Collections, events and unique editions of the figurine itself. Notable expressions include:
Phantom Centenary Private Collection (2025): Marking the 100th anniversary of its pinnacle product, Phantom, the Private Collection is the most intricate and technologically ambitious ever undertaken by the designers, engineers, production specialists and craftspeople of the marque’s Bespoke Collective. Each motor car is crowned with a unique reimagining of the Spirit of Ecstasy, based on the first figurine ever fitted to a Phantom. Cast in solid 18-carat gold for strength, then plated in 24-carat gold for a flawless, tarnish-resistant finish, the piece was tested by the London Assay Office and awarded a full UK hallmark together with a specially developed ‘Phantom Centenary’ mark. The base of the figurine is finished with hand-poured white vitreous enamel delicately inscribed with the collection’s name.
Phantom Scintilla Private Collection (2024): Inspired by the Spirit of Ecstasy’s grace, dynamism and ethereal beauty, and limited to just 10 models, the interior of each motor car is filled with design elements, textures and a continuous graphic inspired by the Spirit of Ecstasy’s expressive, dynamic form. Claude Johnson’s original brief for a Rolls-Royce mascot is displayed on an embossed plate concealed in the glove compartment. These words, written in 1910, also capture the essence of Phantom Scintilla: ‘Speed with silence, the absence of vibration, the mysterious harnessing of great energy, and a beautiful living organism of superb grace’. For Scintilla, the Spirit of Ecstasy figurine is also rendered in a ceramic finish – alluding to the figurine’s origins and the aforementioned Classical Grecian sculpture, The Winged Victory of Samothrace.
The Spirit of Ecstasy Centenary Private Collection (2011): Celebrating the mascot’s 100th anniversary and limited to just 100 Bespoke Phantom models, the Private Collection featured exclusive body colours, leather combinations, wood veneers and interior details. Each motor car features a specially commissioned Spirit of Ecstasy in solid silver, with six hallmarks (including two designed specifically for Rolls-Royce Motor Cars) on a black-gold-plated illuminated base.

A CONTINUING LEGACY
Today, the Spirit of Ecstasy remains the marque’s defining symbol, advancing with each new chapter while preserving the quiet authority that has distinguished her since 1911. As tastes, technologies and cultures continue to evolve, she endures as a constant expression of the marque’s values – a steady presence that guides the future while remaining true to the heritage that shaped her.

- ENDS -




FURTHER INFORMATION
You can find all our press releases and press kits, as well as a wide selection of high resolution, downloadable photographs and video footage at our media website, PressClub.
You can also follow the marque on social media: LinkedIn; YouTube; Instagram; and Facebook.

EDITORS’ NOTES
Rolls-Royce Motor Cars is a true luxury house, creating the world’s most recognised, revered and desirable handcrafted Bespoke products for its international clientele.
There are over 2,500 people working at the Home of Rolls-Royce at Goodwood, West Sussex. This comprises both its global headquarters and Centre of Luxury Manufacturing Excellence – the only place in the world where Rolls-Royce motor cars are designed, engineered and meticulously built by hand. An independent study by the London School of Economics & Political Science confirms that since the company first launched at Goodwood in 2003, it has contributed more than £4 billion to the UK economy and adds more than £500 million in economic value every year.
Rolls-Royce Motor Cars is a wholly owned subsidiary of the BMW Group and is a completely separate, unrelated company from Rolls-Royce plc, the manufacturer of aircraft engines and propulsion systems.
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CONTACTS | GLOBAL
	The Americas
Gerry Spahn: +1 201 930 8308 Email

	Asia Pacific (South) and India
Juliana Tan: +65 9695 3840 Email

	Central/Eastern Europe and Central Asia
Frank Tiemann: +49 160 9697 5807 Email

	Central and Western Europe 
Ruth Hilse: +49 89 382 60064 Email

	China
Ou Sun: +86 186 0059 0675 Email

	Japan and Korea 
Yuki Imamura: +81 90 5216 1957 Email

	Middle East and Africa
Haya Shanata: +971 56 171 7883 Email

	United Kingdom and Ireland
Isabel Matthews: +44 (0)7815 245127 Email
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