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ROLLS-ROYCE PRESENTS 
BLACK BADGE CULLINAN BY CYRIL KONGO:
CAPTURING THE ENERGY OF CONTEMPORARY ART

Thursday 14 May 2026, Goodwood, West Sussex		(EMBARGO: 19:00 BST)
· Rolls-Royce presents Black Badge Cullinan by Cyril Kongo: a collaborative project featuring hand-painted artworks by acclaimed modern artist
· Artworks on Starlight Headliner and woodset hand-painted by Kongo, representing the vibrant ‘Kongoverse’
· Debuts first-ever Rolls-Royce Gradient Coachline, matching the colours of the brake callipers and the interior accents
· Kongo ‘tag’ motif adorns umbrellas, Illuminated Treadplates, hand-painted as the Coachline motif and re-created in embroidery
· Unprecedented collaboration: Kongo brought the artwork to life alongside the Bespoke Collective at the Home of Rolls-Royce
· Five Private Commissions curated through Rolls-Royce Private Offices in New York, Seoul and Goodwood

“Creativity and imagination are the forces that define Rolls-Royce, shaping motor cars that are as individual as their owners. Our Private Offices, where clients co-create the most complex Bespoke commissions, directly reflect this belief. It was conversations within these spaces where the desire for bold contemporary art was identified among a uniquely daring and likeminded group of Rolls-Royce collectors. To bring this idea to life, we collaborated with Cyril Kongo, whose expressive, uncompromising style resonated perfectly with the spirit of Black Badge. What followed was an unprecedented collaboration, with Kongo working with and among our Bespoke Collective of designers, craftspeople and engineers to bring these extraordinary motor cars to life. Five unique Black Badge Cullinan Private Commissions are the result, each a unique work of art in its own right ,and represents the complete fusion of two unmistakable creative worlds.”
Domagoj Dukec, Director of Design, Rolls-Royce Motor Cars
“When I first saw Black Badge Cullinan, I felt compelled to create my own interpretation of the universe it belonged to – what I call ‘The Kongoverse’. It is a place of fantasy, mathematical formulas, symbols, pyramids, atoms and imagined planets. Rolls-Royce welcomed these ideas and gave them form – that’s what made it special. It was a conversation, using my visual language and Rolls-Royce’s way of making, with the motor car itself as the canvas. To bring that to life in collaboration with the brand’s artisans has been an extraordinary experience.
Cyril Kongo, Artist

Rolls-Royce Motor Cars presents Black Badge Cullinan by Cyril Kongo; five exuberant Private Commissions featuring veneer and leather interior surfaces individually hand-painted by world-renowned multi-disciplinary artist, Cyril Kongo. All five motor cars share the same creative theme, but each features a unique expression of Kongo’s work. This project has been curated through the marque’s Private Offices in New York, Seoul, and the original Private Office at the Home of Rolls-Royce in Goodwood.
Black Badge Cullinan is a powerful canvas for Kongo’s work. As the darker, more subversive alter-ego of Rolls-Royce, Black Badge is the most daring expression of the brand. This mirrors the intensity of Kongo’s art, which appears on the Starlight Headliner, picnic tables, fascia, and Waterfall between the rear seats.
Using the interior surfaces of Black Badge Cullinan, Kongo brought ‘The Kongoverse’ – the artist’s aesthetic universe conceived for the collaboration with Rolls-Royce – to life within the motor car. This unique expression is shaped by destiny, imagination, and the power of individuality: themes that became central to Kongo during this landmark project.

AN UNPRECEDENTED COLLABORATION
“What made this collaboration so special was the constant conversation between my universe and Rolls-Royce’s. Every idea was treated with care and curiosity. I was fully immersed in the brand’s creative studio.”
Cyril Kongo, Artist
To bring his vision to life, Rolls-Royce embraced Kongo as a member of the marque’s Bespoke Collective of designers, engineers and artisans. Though the marque has a rich heritage of collaborating with leading creatives, this project represents an unprecedented depth of co-creation. From the outset, Kongo was embedded within the Bespoke Collective, working alongside the Rolls-Royce teams at the Home of Rolls-Royce. He was involved in every stage of the project’s conception, design and realisation, with a dedicated space created for him, where Kongo painted each element by hand.
“The way we worked together with Cyril Kongo was unprecedented. Six months before production began, we brought him to the Home of Rolls-Royce at Goodwood and immersed him in our world, meeting our specialists and craftspeople, sharing our tools and techniques, and placing our full paint palette at his disposal. When we came to co-create the motor cars, we set up dedicated workspaces within our Bespoke facilities, where Cyril and our specialists worked hand-in-hand, integrating his artistic language into each element. The collaboration fostered a continuous exchange of ideas and a shared spirit of curiosity and creative confidence. This fully embedded, in-house approach gave Cyril the freedom to explore his vision in the moment, true to the spontaneous nature of his art.”
Phil Fabre de la Grange, Head of Bespoke, Rolls-Royce Motor Cars

VIVID WORLDS: ADVENTURES IN THE KONGOVERSE
“My art reflects the infinite power of imagination – picturing worlds that do not exist, but which could. To bring this vision to life with a Rolls-Royce was unforgettable.”
Cyril Kongo, Artist
Each motor car shares the same interior colour treatment: a Black foundation with vivid bursts of colour. For the first time, the interior is divided into four distinct zones, each defined by a contrasting colourway: Phoenix Red for the driver’s seat, Turchese for the front passenger’s seat, and Forge Yellow and Mandarin for the rear. These colours are expressed through stitching, piping, seat inserts and the ‘RR’ monograms on the headrests, as well as the lambswool carpets. From this shared palette, Kongo hand-painted five individual interior artworks, transforming each motor car into a true one-of-one collector’s piece.

STARLIGHT HEADLINER: THE KONGOVERSE, WRITTEN IN STARS
“When I first saw a Starlight Headliner, it inspired me straight away: they are a universe in motion, and truly immersive. I knew this feature would be my centrepiece.”
Cyril Kongo, Artist
A hand-painted Starlight Headliner – a roof lining creating the impression of a serene night sky within the motor car with 1,344 fibre-optic ‘stars’ – is the focal point of each Black Badge Cullinan by Cyril Kongo. In each artwork, Kongo introduces imagined planets and constellations alongside references to quantum physics – a subject that has fascinated him since sharing a studio with his brother, who is a physicist. Equations and formulae are embedded within his compositions, symbolising the infinite potential of the imagination: a theme echoed in the infinity symbol, which codifies all Rolls-Royce Black Badge motor cars.
To realise his vision, Interior Surface Centre craftspeople prepared more than 70 paint colours, giving Kongo complete creative freedom to bring his artwork to life. Each composition was applied using a combination of sponges, airbrushes and brush tools.
After painting the Starlight Headliner, Kongo worked closely with Bespoke engineers to define the precise placement and colour of all ‘stars’. Each ‘star’ was counted and individually marked by the artist before being painstakingly hand-punched and placed by the marque’s artisans. Each Starlight Headliner features various combinations of Blue, Phoenix Red, Forge Yellow, Cobalto Blue, Twickenham Green or Lime Green illuminations and eight Shooting Stars, including a final ‘star’ that spans the entire length of the ceiling – a Rolls-Royce first.
As a final, hidden detail, Kongo’s signature ‘tag’ motif is painted on the leather lining inside the sun visor and inside the luggage compartment lid. This hallmark design is also faithfully recreated in fine embroidery on the door leather.

HAND-PAINTED INTERIOR SURFACES: A CONTINUOUS COMPOSITION
“We talked about how to make the piece groove, how to keep the rhythm inside the motor car. For me, painting is like jazz. You move, but everything stays connected.” 
Cyril Kongo, Artist
Each Black Badge Cullinan by Cyril Kongo features a Bespoke woodset individually hand-painted by the artist, extending across the fascia, centre console, rear console, Picnic Tables and the Waterfall between the rear seats. Together, these elements form a single, continuous composition within the motor car.
Ahead of Kongo’s arrival, the Interior Surface Centre prepared each of the 19 veneered pieces by painting them in black and mounting them on specially created fixtures within the marque’s paint laboratory. Working directly onto these surfaces, Kongo applied his signature Kongoverse designs using airbrushes of varying sizes to achieve different levels of detail.
To enhance and protect the artworks, Rolls-Royce artisans applied ten layers of lacquer to each surface. Each piece was then sanded and polished to a brilliant finish, ensuring the depth and durability expected of a Rolls-Royce interior.

BESPOKE EXTERIOR: A POWERFUL CANVAS
“I want people to discover this artwork step by step. The more you explore, the more you see. The exterior should only hint at the universe inside.” 
Cyril Kongo, Artist
Each Black Badge Cullinan by Cyril Kongo motor car is presented in a rich Blue Crystal Over Black finish: the deep black paint is further elevated with a lacquer infused with blue particles that shimmer in sunlight, allowing the surface to appear almost blue in certain light. In a Rolls-Royce first, each features a Gradient Coachline: Phoenix Red transitions to Forge Yellow along the left side, Mandarin fades into Turchese along the right, with Kongo’s distinctive ‘tag’ symbol incorporated as a Bespoke motif within both. In another Rolls-Royce first, behind each 23-inch Part Polished Black Badge alloy wheel is a different coloured brake calliper: Phoenix Red, Turchese, Forge Yellow and Mandarin – colours selected to match the Coachline and the vivid colour accents in the interior.
The Phoenix Red ‘tag’ graphic used in the exterior Coachline is carried through to the Bespoke Illuminated Treadplates and the black Bespoke umbrellas concealed in the doors, where it appears as a subtle motif on the canopy.

CURATED BY PRIVATE OFFICES: THE POWER OF CONNECTION
The Black Badge Cullinan by Cyril Kongo project has been curated by Rolls-Royce Private Offices in Seoul, New York, and the original at Goodwood. Private Offices are creative hubs, available by invitation only, which serve as extensions of the Home of Rolls-Royce and further elevate the experience of commissioning a Bespoke Rolls-Royce motor car.
Each Private Office has a dedicated Rolls-Royce team based permanently in the region. Their deeply personal relationships with clients give them a unique insight into the cultural cues, passions, and interests of local collectors. It is through this lens that the Cyril Kongo collaboration took shape as both an artistic statement and a reflection of contemporary collector culture.
All five Black Badge Cullinan by Cyril Kongo motor cars are allocated to collectors worldwide.

- ENDS -



BACKGROUND INFORMATION
Origins and Inspirations: Black Badge Cullinan by Cyril Kongo 
Born in Toulouse in 1969, Kongo began his career as a graffiti artist in Paris. Today, working across multiple media, he is internationally recognised for his dramatic compositions and vivid use of colour, which channel the raw energy of street art.
Kongo's work resonates with a new generation of influential collectors, who have commissioned him to apply his unmistakable style to some of the rarest and most desirable objects in the world – from haute horlogerie timepieces to pinnacle audio systems and even aircraft. His collaborations and clientele reflect a growing recognition of contemporary street art’s currency and its crossover into the world of fine art and investment.
Black Badge Cullinan by Cyril Kongo sits firmly within this wider movement. Street art and adjacent ephemera now appear in major auction houses, with works attracting values comparable to those of blue-chip pieces. In both aesthetic and spirit, this collaboration is at the intersection of contemporary culture, emerging investment categories, and the creative exchange between today’s most compelling artists and the world’s great luxury houses.

BLACK BADGE 10-YEAR ANNIVERSARY

Rolls-Royce Black Badge Cullinan by Cyril Kongo is one of several projects unveiled in 2026 to mark 10 years of the Black Badge family. First introduced with Black Badge Ghost in 2016, this subversive alter-ego of the brand was created for clients seeking a Rolls-Royce that matched their own bold, uncompromising spirit. 
Today, Ghost, Cullinan and Spectre are all offered with this rebellious Black Badge treatment, defined by potent powertrains, focused driving dynamics and distinctive Bespoke elements.



TECHNICAL INFORMATION
Black Badge Cullinan: WLTP (combined) CO2 emission: 380-363 g/km; Fuel consumption: 16.8-17.7 mpg / 16.8-16.0 l/100km.
Further information: https://bit.ly/3XtQW7q
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[bookmark: _Hlk176770922]You can find all our press releases and press kits, as well as a wide selection of high-resolution, downloadable photographs and video footage at our media website, PressClub.
You can also follow the marque on social media: LinkedIn; YouTube; Instagram; and Facebook.
[bookmark: _Hlk176770944]
ABOUT ROLLS-ROYCE MOTOR CARS
Rolls-Royce Motor Cars is a true luxury house, creating the world’s most recognised, revered and desirable handcrafted Bespoke products for its international clientele.
There are over 2,500 people working at the Home of Rolls-Royce at Goodwood, West Sussex. This comprises both its global headquarters and Centre of Luxury Manufacturing Excellence – the only place in the world where Rolls-Royce motor cars are designed, engineered and meticulously built by hand. An independent study by the London School of Economics & Political Science confirms that since the company first launched at Goodwood in 2003, it has contributed more than £4 billion to the UK economy and adds more than £500 million in economic value every year.
Rolls-Royce Motor Cars is a wholly owned subsidiary of the BMW Group and is a completely separate, unrelated company from Rolls-Royce plc, the manufacturer of aircraft engines and propulsion systems.



CONTACTS | GOODWOOD
	Director of Global Communications 
Emma Begley: +44 (0)1243 384060 Email
	Head of Corporate Relations
Andrew Ball: +44 (0)7815 244064 Email


	Head of Global Luxury and Corporate Communications
Marius Tegneby: +44 (0)7815 246106 Email

	Head of Global Product Communications
Georgina Cox: +44 (0)7815 370878 Email


	Global Bespoke Communications
Malika Abdullaeva:
+49 151 6019 7646 Email
	Global Product Communications 
Manager
Luke Strudwick: +44 (0)7815 245918 Email


	
	

	
	


CONTACTS | GLOBAL
	The Americas
Gerry Spahn: +1 201 930 8308 Email

	Asia Pacific (South) and India
Juliana Tan: +65 9695 3840 Email

	Central/Eastern Europe and Central Asia
Frank Tiemann: +49 160 9697 5807 Email

	Central and Western Europe 
Ruth Hilse: +49 89 382 60064 Email

	China
Ou Sun: +86 186 0059 0675 Email

	Japan and Korea 
Yuki Imamura: +81 90 5216 1957 Email

	Middle East and Africa
Haya Shanata: +971 56 171 7883 Email

	United Kingdom and Ireland
Isabel Matthews: +44 (0)7815 245127 Email
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The Drive, Westhampnett, Chichester, PO18 0SH, UK    +44 (0)1243 384000    enquiries@rolls-roycemotorcars.com    www.rolls-roycemotorcars.com
Rolls-Royce Motor Cars Limited. Registered in England and Wales. Company number 3522604. Registered address: Summit ONE, Summit Avenue, Farnborough, Hampshire, GU14 0FB. 
Rolls-Royce Motor Cars Ltd is authorised and regulated by the Financial Conduct Authority in relation to its credit broking activities in the UK[image: ]
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