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ROLLS-ROYCE RETURNS TO SAINT-TROPEZ FOR AN EXTENDED SUMMER SEASON AT CELEBRATED ADDRESSES 


Monday 13 July 2026, Saint-Tropez, France
Clients welcomed back to Saint-Tropez for the summer season, with the experience continuing until 31 July
Sixteen Bespoke motor cars presented across four venues that define Riviera glamour: La Réserve Ramatuelle, Airelles Château de la Messardière, Airelles Pan Deï Palais and Nikki Beach
Black Badge Spectre Series II, the most powerful Rolls-Royce yet, available for clients to drive
Programme includes drive experiences, private dinners, pétanque evenings and curated soirées
Saint-Tropez followed by the Spirit of Marassi programme on Egypt’s North Coast, reflecting a year-round client experience calendar 
“The Rolls-Royce ownership experience has always extended beyond the motor car itself. That understanding shapes where and how we engage with our clients, bringing Rolls-Royce to the places they already know and value. Our seasonal programmes reflect the same philosophy, creating opportunities for clients to experience the marque in destinations that naturally form part of their lives. This year’s calendar is our most extensive yet, combining opportunities to drive the full Rolls-Royce motor car portfolio, including the new Black Badge Spectre Series II, with time spent enjoying exceptional hospitality, discovering Bespoke craftsmanship and connecting with like-minded aficionados in some of the world’s most celebrated summer destinations.”
Julian Jenkins, Director of Sales & Brand, Rolls-Royce Motor Cars
In July 2026, Rolls-Royce Motor Cars returns to Saint-Tropez with its most extensive summer programme to date. Sixteen Bespoke motor cars, including Black Badge Spectre Series II, are presented across four of the French Riviera’s most distinguished addresses: La Réserve Ramatuelle, Airelles Château de la Messardière, Airelles Pan Deï Palais and Nikki Beach.
The programme reflects a simple principle – meeting clients in places they already choose to spend their time. Selected through the marque’s deep understanding of its clients’ lifestyles, Saint-Tropez forms part of a wider calendar of seasonal experiences, from Courchevel 1850 in winter to the North Coast of Egypt later this summer. Each destination offers a distinct expression of luxury in which to experience a Rolls-Royce motor car.
Suspended in the hills above Saint-Tropez’s Pampelonne Beach, La Réserve Ramatuelle’s pine groves and light, contemporary architecture are a private escape from the bustling streets below. Airelles Château de la Messardière, set within 12 hectares of Mediterranean gardens, with its iconic château at the heart of the Maison, and a fleet of four Rolls-Royce Cullinans, captures the high glamour of the Côte d’Azur. The tranquil gardens of Airelles Pan Deï Palais offer a more intimate retreat in the heart of Saint-Tropez, while Nikki Beach remains one of the Riviera’s most celebrated beach clubs.
At each address, clients can connect with the marque via discreet hospitality spaces. Guests may choose from the full portfolio of Rolls-Royce motor cars – including Black Badge Spectre Series II, the most powerful Rolls-Royce ever created – for self-driven journeys along the Riviera’s sweeping corniches, or enjoy chauffeur-driven transfers between venues. Members of the marque’s Bespoke Collective of designers, artisans and engineers will also be available to share insights into the crafts that define every Rolls-Royce. In addition, the marque will host private dinners at locations including Airelles Château de la Messardière, pétanque evenings in Place des Lices using a Bespoke Rolls-Royce boules set, and opening and closing receptions at Airelles Pan Deï Palais.
The Saint-Tropez programme reflects not only where Rolls-Royce clients choose to spend their summers today, but also the marque’s longstanding relationship with the Riviera, which stretches back to its earliest years. Sir Henry Royce spent many winters at the nearby Le Canadel, where he continued his engineering work alongside the designers and engineers based at Le Rossignol – the location that inspired the name of the marque’s landmark Coachbuild Collection, Project Nightingale, announced earlier in 2026.
The summer season continues from 14 to 22 August with the Spirit of Marassi programme on Egypt’s North Coast, presenting the world of Rolls-Royce Motor Cars in one of the region’s most sought-after coastal destinations. Set within a contemporary beachfront villa overlooking the Mediterranean, the experience centres on Bespoke commissioning, thoughtfully curated hospitality, and the Middle Eastern debut of Spectre Series II.
Clients wishing to attend may arrange a private appointment through Whispers, the marque’s private members’ application, or through their local Rolls-Royce Motor Cars dealership.
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You can find all our press releases and press kits, as well as a wide selection of high-resolution, downloadable photographs and video footage at our media website, PressClub.
You can also follow marque on social media: LinkedIn; YouTube; Instagram; and Facebook.
ABOUT ROLLS-ROYCE MOTOR CARS
Rolls-Royce Motor Cars is a true luxury house, creating the world’s most recognised, revered and desirable handcrafted Bespoke products for its international clientele.
There are over 2,500 people working at the Home of Rolls-Royce at Goodwood, West Sussex. This comprises both its global headquarters and Centre of Luxury Manufacturing Excellence – the only place in the world where Rolls-Royce motor cars are designed, engineered and meticulously built by hand. An independent study by the London School of Economics & Political Science confirms that since the company first launched at Goodwood in 2003, it has contributed more than £4 billion to the UK economy and adds more than £500 million in economic value every year.
Rolls-Royce Motor Cars is a wholly owned subsidiary of the BMW Group and is a completely separate, unrelated company from Rolls-Royce plc, the manufacturer of aircraft engines and propulsion systems.
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	Director of Global Communications 
Emma Begley: +44 (0)1243 384060 Email
	Head of Corporate Relations and Heritage
Andrew Ball: +44 (0)7815 244064 Email


	Head of Global Luxury and Corporate Communications
Marius Tegneby: +44 (0)7815 246106 Email

	Global Product Communications Manager
Luke Strudwick: +44 (0)7815 245918 Email


	Head of Global Product Communications
Georgina Cox: +44 (0)7815 370878 Email
	Global Bespoke Communications
Malika Abdullaeva:
+49 151 6019 7646 Email

	
	

	
	


CONTACTS | GLOBAL
	The Americas
Gerry Spahn: +1 201 930 8308 Email

	Asia Pacific (South) and India
Juliana Tan: +65 9695 3840 Email

	Central/Eastern Europe and Central Asia
Frank Tiemann: +49 160 9697 5807 Email

	Central and Western Europe 
Ruth Hilse: +49 89 382 60064 Email

	China
Ou Sun: +86 186 0059 0675 Email

	Japan and Korea 
Yuki Imamura: +81 90 5216 1957 Email

	Middle East and Africa
Haya Shanata: +971 56 171 7883 Email

	United Kingdom and Ireland
Isabel Matthews: +44 (0)7815 245127 Email
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